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continued from page 35

Rolling Out an Eastern
Program

In order for PRIDCORP to expand
beyond the west, it needed to be able to
attract some high-calibre eastern distribu-
tors. To help in the expansion, O’'Donnell
turned to Jay Quesnel, Director of Eastern
Canada, PRIDCORP and president of
Quesnel Distributing Ltd.

‘I started in PRIDCORP about nine
years ago,” explains Quesnel. “To me, it
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was really great to be a part of such a net-
work of respected individuals. T became
a shareholder for the opportunities of
being able to learn from everyone else.”
For the longest time, Quesnel was the
most easterly shareholder of PRID-
CORP. That was up until last September
when he was asked to explore the pos-
sibility of expanding the network east.
“It’s all happened very quickly,” he
explains. “We found out who was real-
ly top notch in the field through word
of mouth and also by talking to certain
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suppliers. It was a bit of a sales job in
that we might have talked to 20 distrib-
utors to find 10 really good ones. But,
we ended up with 14 shareholders in
Ontario and six in Atlantic Canada.”

One of those new shareholders is
Paul Price, director of Atlantic Canada
for PRIDCORP, and owner of Paul’s
Food Factory.

being able to offer PRIDCORP suppliers
national distribution, except for Quebec.
Having a strong presence in Atlantic
only makes PRIDCORP stronger.”

PRIDCORP currently has one share-
holder or distributor in Newfoundland,
one in Nova Scotia, one in Prince
Edward Island and three in New
Brunswick.

PRIDCORP also offers its retailers
access to several quality product lines,
including those in the beverage, sandwich
and pastries, meat snacks categories.

“I've been in the sandwich manufac-
turing and distribution business for 25
years,” explains Price. “I was
approached by the Jack Link’s rep to
become a distributor at the same time
as I was making plans to expand our
distribution across Nova Scotia.”

The rest, as they say, is history.

Price was impressed with PRIDCORP
from the get go and signed on board in
February of this year.

“I think it’s a tremendous opportuni-

ty,” he says. “And it fulfills the agenda of
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A Single Source

One of the most attractive aspects of
PRIDCORP is the fact that it offers
national distribution (excluding the
province of Quebec) through a central-
ized entity. This model allows for all of
the distributors/shareholders within the
company to offer their retail customers:
full-service (which includes pricing,
stocking and merchandising, and
returns); the same pricing; single source
reports; and one main contact and
phone number.
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“It’s like dealing with one company
with 43 different branches,” explains
O’Donnell.

PRIDCORP also offers its retailers
access to several quality product
lines, including those in the beverage,
sandwich and pastries, meat snacks,
and confectionary and snacks cate-
gories. Manning the day-to-day ship
of this centralized entity is Jim Taylor,
general manager.

‘I joined PRIDCORP in February
2005,” recalls Taylor, whose previous
experience made him very familiar with
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Today, PRIDCORP has 43 share-
holders operating 127 trucks
across Canada, ensuring that
merchandise gets where it needs
to go. Collectively, PRIDCORP
has over 299 years in business
and offers total coverage and
store penetration with directto-
store distribution service to
corporate and independent
accounts.

DSD service, but not with such a busi-
ness model as PRIDCORP.

“I was completely intrigued by the
concept. I was impressed with the fact
that some years earlier, a group of
independent businessmen had band-
ed together - devoting both their time
and money - to form a corporation
that would benefit other distribution
companies operating in western
Canada. With minimal reward expec-
tations for themselves, they set up a

corporation that would offer all of its
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shareholders increased product selec-
tion and new distribution opportuni-
ties. It was evident that there was a
need for a unified DSD operation in
western Canada and, with it, would
come future opportunities.”

Mostafa Ghafari, president of Ayoub
Distribution and a PRIDCORP share-
holder and director, is excited about
being part of the PRIDCORP team. He
recently participated in a golf event

which included PRIDCORP dealers and
suppliers and sees a great future ahead.

“After talking to people there I've
never felt so proud of myself..not
because I am a great golfer but because
I am part of the PRIDCORP family. I
was representing PRIDCORP. It is just
the beginning.”

Also integral to the ongoing success
of PRIDCORP and its future expan-
sion potential is Chad Vincent, presi-
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Is your route accounting system

falling far short on its promise?

We replace unworkable route accounting systems with
a proven, reliable system that makes you money
... without the time, the cost, or the risk.

Proven, reliable, integrated systems for distributors:
- Mabile Sales, Pre-Sell, Inventory Management
- Warehouse Picking, Receiving, Buying
- AR, AP, Reporting, Accounting
- Integrated Credit Card settlement
- EDI, Central Reporting
- Wide range of mobile equipment options
- Prompt, professional support
- Fast, guided conversion & implementation
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www. Roufedccounting. com
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dent of PRIDCORP, and owner of
Vincent Distributors Inc. Vincent has
been a sharecholder of PRIDCORP
since April 2004.

“After attending my very first meet-
ing, I knew that joining PRIDCORP was
a good decision for me and my compa-
ny,” explains Vincent. “I was in a room
full of guys from right across the coun-
try and was able to share ideas, issues
and concerns. There’s no doubt that
being a shareholder of PRIDCORP has
increased my business significantly.” ;

For that reason, Vincent was up to i o |
the task of assuming the role of presi- '
dent, when O’Donnell made it clear he

“l would love to see us, as a group,
have a central warehouse, c PRIDCORP
website and distribution in Quebec.”

wanted to step down. “Coming in after
“I'm very passionate
about what I do and I

am really motivated to

Rick, I can only say
how gratified T am for
all of the hard work he
get everyone involved,” has done over the
he explains, crediting
O’Donnell for all of the
work he has

years.”

Looking ahead to
great the future, Vincent is
already done. already thinking of
ways to make PRID-
CORP stronger and

Paul Sippel of Sippel’s.
PP PP better for retailers and

suppliers alike.

The Buzz Family congratulates
PRIDCORP on their Dam Good success

DAM GOOD
www.buzzenergy.ca

Casey Van Vliet displays some of the products
that are distributed through PRIDCORP members.

“I would love to see us, as a group,
have a central warehouse, a PRID-
CORP website and distribution in
Quebec,” he says, adding that for now,
the company is working hard to get
the new Ontario and Atlantic regions
up and running smoothly, and in get-
ting better uniformity across the board.
“I think that five years from now, we're
going to be five to 10 times bigger and
better than we are now. And I'm just
thankful that I'm lucky enough to be a

part of it.” o
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